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Total Engagement.

Client: Goodfella’s.

Goodfella’s came to EMC3 wanting to incentivise family nights-in during the winter period. 73.364 Total Winners.
Unbox pizza night with Goodfella’s pizza and get a chance to win a tasty £1,000 to spend in
every box as well as 1 of 10,000 vouchers for iTunes, Netflix, Amazon and Goodfella’s

pizzas. This campaign was live for 3 months in the UK and the ROI. The campaign was Average plays per day.
printed on 7 million boxes in the UK and ROI that were available to purchase in all major

supermarkets.
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LET’S PLAY! TAP ON THE BOX TO SEE

IF YOU'RE A WINNER! GOOD LUCK! CONGRATULATIONS! . . )
YOU'RE AWINNER! » absolute pleasure. This activation has

Working with the EMC3 team has been an

s i L L been a huge success and surpassed our
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100K OTHER PRIZES m
TO BE WON*
CLICK THE PLAY NOW BUTTON BELOW

TO PLAY THE GAME OR VIEW WHAT'S UP
FOR GRABS!

Thank you too everyone involved!
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